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(Department of Distance Education)

T.Y B.Com Home Assignment - May 2011-12

Subject: Marketing & Advertisement -III Subject Code:- C-308

Instructions:
1) All questions carry equal marks (16 marks each)

2) All questions are compulsory

1.

2.

3.

What is advertising? Discuss the benefits & limitations of Advertising.

Explain the different components of layout of an advertisement with the help of
examples.

The design & development of effective advertising follows the AIDA formula.
Elaborate the concept of AIDA formula.

. Explain the concept of Rational, Emotional, & Moral appeals in advertising.

Support your answer with few examples.

. Define Advertising agency. Explain the various functions performed by advertising

agency.

. Discuss the various factors which influence the future of Advertising in India.
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