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Instructions: 

1) All questions carry equal marks (16 marks each) 

2) All questions are compulsory 

 

1. What is advertising? Discuss the benefits & limitations of Advertising.                 

2. Explain the different components of layout of an advertisement with the help of  
    examples. 

3. The design & development of effective advertising follows the AIDA formula. 

            Elaborate the concept of AIDA formula. 

4. Explain the concept of Rational, Emotional, & Moral appeals in advertising. 

          Support your answer with few examples. 
5. Define Advertising agency. Explain the various functions performed by advertising  

            agency. 

6. Discuss the various factors which influence the future of Advertising in India. 
 

×¾ÖÂÖµÖ:- ×¾Ö¯Ö
Ö−Ö †Ö×
Ö •ÖÖ×Æü¸üÖŸÖ - ¯Öê̄ Ö ü̧ - 3  (ÃÖß. 308) 

1. •ÖÖ×Æü¸üÖŸÖ ´Æü�Ö•Öê �úÖµÖ ? •ÖÖ×Æü¸üÖŸÖß“Öê ×¾Ö×¾Ö¬Ö ±úÖµÖ¤êü ¾Ö ŸÖÖê™êü Ã¯ÖÂ™ü �ú¸üÖ. 
 

2. •ÖÖ×Æü¸üÖŸÖ †Ö ü̧Ö�Ö›ü¶ÖŸÖß»Ö ×¾Ö×¾Ö¬Ö ‘Ö™ü�úÖÓ“Öê µÖÖê÷µÖ ˆ¤üÖÆü̧ ü�ÖÖÃÖ×ÆüŸÖ Ã¯ÖÂ™üß�ú¸ü�Ö ªÖ. 
 

3. ¯Ö×¸ü�ÖÖ´Ö�úÖ¸ü�ú •ÖÖ×Æü¸üÖŸÖà�ú× ü̧ŸÖÖ ‘A.I.D.A.’  ÃÖæ¡ÖÖ“ÖÖ †¾Ö»ÖÓ²Ö ÆüÖ ´ÖÆüŸ¾ÖÖ“ÖÖ šü¸üŸÖÖê. 
‘A.I.D.A.’  ÃÖæ¡Ö Æüß ÃÖÓ�ú»¯Ö−ÖÖ Ã¯ÖÂ™ü �ú¸üÖ. 
 

4. •ÖÖ×Æü¸üÖŸÖßŸÖß»Ö †Ö¾ÖÖÆü−Ö ´Æü�Ö•Öê �úÖµÖ ? ²ÖÖî×¨ü�ú, ³ÖÖ¾Ö×−Ö�ú ¾Ö −Öî×ŸÖ�ú •ÖÖ×Æü ü̧ÖŸÖ †Ö¾ÖÖÆü−Öê 
ÃÖÖê¤üÖÆü̧ ü�Ö Ã¯ÖÂ™ü �ú ü̧Ö. 
 

5. •ÖÖ×Æü¸üÖŸÖ ÃÖÓÃ£ÖÖ µÖÖ ÃÖÓ�ú»¯Ö−Öê“Öß ¾µÖÖ�µÖÖ ªÖ. •ÖÖ×Æü¸üÖŸÖ ÃÖÓÃ£Öê“Öß �úÖµÖì Ã¯ÖÂ™ü �ú ü̧Ö. 
 

6. ³ÖÖ ü̧ŸÖÖŸÖß»Ö •ÖÖ×Æü¸üÖŸÖ �Öê¡ÖÖŸÖß»Ö ³Ö×¾ÖŸÖ¾µÖÖ¾Ö ü̧ ¯ÖÏ³ÖÖ¾Ö ¯ÖÖ›ü�ÖÖ ȩ̂ü ×¾Ö×¾Ö¬Ö ‘Ö™ü�ú Ã¯ÖÂ™ü �ú ü̧Ö. 



 


