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Q.1. Define product. Explain its implicit & explicit characteristic of a 

        product.

Q.2. Define Price. Explain various pricing methods or strategies.

Q.3. Explain various factors influencing selection of channel.

Q.4. Explain indoor advertising media with its advantage & disadvantages.

Q.5. Write short notes on:- 

1. Product life cycle

2. Market research.

Q.6. Explain various types & techniques of Marketing research.

